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Abstract
Background: Internet search engines are increasingly being utilized as the first port of call for medical information by the
public. The prevalence of allergies in developed countries has risen steadily over time. There exists significant variability in the
quality of health-related information available on the web. Inaccurately diagnosed and mismanaged allergic disease has major
downstream effects on patients, general practitioners, and regional allergy services.
Objective: This study aimed to verify whether Ireland has a relatively high rate of web-based allergy-related searches, to
establish the proportion of medically accurate web pages encountered by the public, and to compare current search results localized
to Dublin, Ireland with urban centers elsewhere.
Methods: Google Trends was used to evaluate regional interest of allergy-related search terms over a 10-year period using
terms “allergy,” “allergy test,” “food allergy,” and “food intolerance.” These terms were then inputted into Google search,
localizing them to cities in Ireland, the United Kingdom, and the United States. Output for each search was reviewed by two
independent clinicians and deemed rational or nonevidence based, as per current best practice guidelines. Searches localized to
Dublin were initially completed in 2015 and repeated in 2019 to assess for changes in the quality of search results over time.
Results: Ireland has a persistently high demand for web-based information relating to allergy and ranks first worldwide for
“allergy test,” second for “food allergy” and “food intolerance,” and seventh for “allergy” over the specified 10-year timeframe.
Results for each of the four subsearches in Dublin (2015) showed that over 60% of websites promoted nonevidence-based
diagnostics. A marginal improvement in scientifically robust information was seen in 2019, but results for “allergy test” and
“food intolerance” continued to promote alternative testing 57% (8/14) of the time. This strongly contrasted with results localized
to Southampton and Rochester, where academic and hospital-affiliated web pages predominantly featured. Government-funded
Department of Health websites did not feature in the top five results for Dublin searches “allergy testing,” “food allergy,” or
“food intolerance” in either 2015 or 2019.
Conclusions: The Irish public demonstrates a keen interest in seeking allergy-related information on the web. The proportion
of evidence-based websites encountered by the Irish public is considerably lower than that encountered by patients in other urban
centers. Factors contributing to this are the lack of a specialist register for allergy in Ireland, inadequate funding for allergy centers
currently in operation, and insufficient promotion by the health service of their web-based health database, which contains useful
patient-oriented information on allergy. Increased funding of clinical allergology services will more meaningfully impact the
health of patients if there is a parallel investment by the health service in information and communication technology consultancy
to amplify their presence on the web.
(J Med Internet Res 2020;22(5):e16763) doi: 10.2196/16763
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Introduction
Background
The internet has become a major resource for people seeking
information in relation to health. Overall, 57% of Irish adults
search for health-related information on the web, and this most
often applies to younger people and women [1].
The incidence of allergies has risen steadily in developed
countries [2]. Food allergies are thought to affect approximately
1% to 3% of the Irish adult population and are a cause of
significant public concern [3,4]. Allergic disease has long been
a focus of public attention, with a nationwide questionnaire in
2015 demonstrating that 14% of Irish adults self-report allergic
conditions (rhinitis, allergic eye disease, and food allergy,
excluding allergic asthma) [5]. The diagnosis of allergic disease
is centered upon a detailed clinical history and supported by the
judicious use of tests to detect allergic sensitization [6]. Allergic
sensitization is determined by skin prick testing or detection of
allergen-specific immunoglobulin E (sIgE). When these test
results conflict or there is a diagnostic doubt, gold standard
investigation is advisable in the form of diagnostic challenges.
These time-consuming procedures are only available in specialist
centers.
The umbrella term of allergy is one that frequently attracts input
from a variety of alternative medicine practitioners, naturopaths,
homeopaths, and acupuncturists both in terms of diagnostic
testing and claims to treatment. Despite the existence of
scientifically robust and evidence-based allergy tests, alternative
approaches to diagnosis are widely used by the public, with
attempts at regulatory control being previously described as
“woefully inadequate” [2]. Alternative tests, including
food-specific immunoglobulin G testing, kinesiology, hair
analysis, Vega testing, and leukocytotoxic tests, are widely
available, lack scientific basis and diagnostic rigor, and have
been discredited by a variety of governmental, professional,
and expert bodies internationally [6-9]. The use of
complementary and alternative medicine (CAM) as a treatment
modality for allergy has also been increasingly reported, with
37% of people with allergic disease using CAM during the
preceding 12 months in a recent European study [10]. In 2018,
60% of surveyed allergists in the United States had patients
who encountered adverse reactions from the use of CAM, with
81% of respondents encountering patients who discontinued
conventional therapy while using CAM, irrespective of medical
advice [11]. Despite this, alternative approaches continue to be
advocated by some health care professionals, including
registered medical practitioners. The risks of a misdiagnosis of
food allergy include inappropriate dietary restrictions and
negative quality-of-life consequences, the misattribution of
symptoms to allergic diseases resulting in delayed assessments,
the inappropriate fear of life-threatening reactions, and direct
and indirect financial costs related to these risks [12].

Objectives
The volume of easily accessible information available on the
web offers an excellent opportunity to provide helpful,
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evidence-based information and services to the
information-seeking public. In this study, we sought to examine
the web-based information sources accessible to members of
the Irish public who were seeking information on allergy testing.
We first interrogated allergy testing search requests by Irish
internet users. We then examined the prominent sites presented
when searching for allergy tests in an Irish setting and
determined whether they promoted rational or alternative testing
approaches. We initially reviewed these search requests in 2015
and repeated the study using identical search terms in 2019 to
identify whether the standard of information available to internet
users had changed over time. Finally, we compared the 2019
Irish results with similar UK and US populations using identical
search terms.

Methods
Google Trends was used to evaluate interest by region of
allergy-related search terms over a 10-year period (January 1,
2009, to December 31, 2018) [13]. The search terms used were
“allergy” and related subsearches “allergy test,” “food allergy,”
and “food intolerance.” The period of trend analysis was
purposely predated to the start of 2019 so that our subsequent
searches in July 2019 did not interfere with the trend results.
Google Trends data provide a list of countries ranked by the
relative popularity of the specified search term, as a proportion
of total searches in each country.
Each of the search terms was inputted into Google search and
the output reviewed. Output webpages were reviewed
independently by two clinicians and classified as rational, if
the services or information offered were based on clinical history
and standard sensitization testing, or alternative, if the
practitioners offered any non–evidence-based approaches, as
outlined in the Irish Food Allergy Network and Irish Association
of Allergy and Immunology position statement [7]. Results
localized to country level (Ireland) were reviewed initially.
Then, a comparison of local results from Dublin, Southampton
(United Kingdom), and Rochester (United States) was
performed. Sponsored advertisements, forums/discussion groups,
duplications, and reports on news or weather were excluded
from analysis. Analysis was limited to Google search pages one
and two.

Results
Trend Analysis of Allergy-Related Searches Worldwide
Data from Google trends indicate that Ireland has a persistently
high demand for information regarding allergy. Trends from
2008 to 2019 demonstrate that Ireland ranks seventh in the world
in searches for the term allergy (Table 1). Analysis of data for
the subsearch term “allergy test” shows that Ireland is ranked
first in the world for this particular search over the timeframe,
and second in the world for both other subsearch terms “food
allergy” and “food intolerance” [13]. These results demonstrate
a high demand for web-based information regarding allergies
from the Irish population.
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Table 1. Google Trends January 1, 2009, to December 31, 2018, worldwide for the specified search terms.
Search term

Worldwide ranking

Ireland ranking

First place

Second place

Third place

“Allergy”

United States

Canada

Philippines

7

“Allergy test”

Ireland

Singapore

United States

1

“Food allergy”

United States

Ireland

Australia

2

“Food intolerance”

Malta

Ireland

Australia

2

Analysis of localized Google search engine results for Ireland
(search term “allergy Ireland”) in 2015 revealed that alternative
diagnostic services and information featured highly (Table 2).
At that time, 63% (10/16) of included results were from private
companies selling non–evidence-based commercial tests, 19%
(3/16) were from private medical services with rational testing
procedures, and the remaining 19% (3/16) were from
organizations offering evidence-based patient information.
Regional localization to Dublin and analysis of the subsearch
terms also confirmed the prominence of websites endorsing

alternative approaches to allergy diagnostics. Furthermore, 69%
(11/16) websites listed under an “allergy test Dublin” Google
search promoted alternative non–evidence-based approaches to
allergy. Use of the search term “food allergy Dublin” provided
similar results, with 67% (10/15) of included results relating to
alternative health care websites. The disparity was greater again
when “food intolerance Dublin” was used as a search term, with
just 13% (2/15) of included webpages promoting a rational
assessment approach versus 87% (13/15) promoting alternative
approaches.

Table 2. Summary of results of localized internet searches for the specified allergy-related search terms.
Search term, by region

Website results, n (%)
Non–evidence-based practices

Medical facility, rational testing Evidence-based guidelines, journals

Ireland (2015)

10 (63)

3 (19)

3 (19)

Ireland (2019)

1 (9)

5 (46)

5 (46)

Southampton, United Kingdom (2019) 1 (11)

4 (44)

4 (44)

Rochester, United States (2019)

0 (0)

7 (100)

0 (0)

Dublin (2015)

11 (69)

5 (31)a

N/Ab

Dublin (2019)

8 (57)

5 (36)

1 (7)

Southampton, United Kingdom (2019) 1 (8)

8 (67)

3 (25)

Rochester, United States (2019)

0 (0)

7 (70)

3 (30)

Dublin (2015)

10 (67)

5 (33)a

N/A

Dublin (2019)

6 (46)

5 (39)

2 (15)

Southampton, United Kingdom (2019) 1 (9)

4 (36)

6 (55)

Rochester, United States (2019)

0 (0)

5 (50)

5 (50)

Dublin (2015)

13 (87)

2 (13)a

N/A

Dublin (2019)

8 (57)

4 (29)

2 (14)

Southampton, United Kingdom (2019) 3 (27)

6 (55)

2 (18)

Rochester, United States (2019)

3 (33)

5 (56)

“Allergy”

“Allergy Test”

“Food Allergy”

“Food Intolerance”

1 (11)

a

The 2015 search results for “Allergy test Dublin,” “Food allergy Dublin,” and “Food intolerance Dublin” were recorded as either alternative or evidence
based only.
b

N/A: not available.
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Subsearch Terms Localized to Ireland (2019)
A greater proportion of evidence-based information was noted
upon repeating these Google searches in July 2019. Current
searches for “allergy Ireland” result in 9% (1/11) from a private
company selling non–evidence-based commercial tests, 45%
(5/11) from private health care facilities engaged in rational
testing, and a further 45% (5/11) from organizations offering
evidence-based patient information. However, searches for
“Allergy test Dublin” continued to promote alternative
approaches to diagnosing allergy, with 57% (8/14) of the results
coming from private companies selling non–evidence-based
commercial tests. Results for “Food allergy Dublin” also
continued to feature a high proportion of alternative testing
approaches (6/13, 46%). This also was seen in searches for
“Food intolerance Dublin,” which had 57% (8/14) results
endorsing non–evidence-based diagnostics.

Regional Differences in the Proportion of
Nonevidence-Based Webpages Encountered
Comparison of the 2015 and 2019 results showed a marginal
improvement in the availability of rational, scientific information
regarding allergy over this timeframe. However, when the Irish
search results from 2019 were evaluated against current search
results for comparable UK and US populations, significant
inadequacies are highlighted. Data were generated with identical
search terms localizing to Southampton (United Kingdom) and
Rochester (United States). Assessment of these results indicated
that the vast majority of websites generated for each search
pertained to websites promoting rational evidence-based
approaches to assessment. A preponderance of academic and
public hospital webpages was noted. Searches for “allergy
Rochester New York,” “allergy test Rochester New York,” and
“food allergy Rochester New York” resulted solely in rational
testing approaches and scientifically robust information, without
any non–evidence-based websites featuring.

Discussion
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consultations in the National Health Service (NHS), 0.6% of
hospital admissions, and 10% of GP prescribing budget. The
cost (excluding hospital services) to the NHS is approximately
£900 million (US $1.2 billion) per year [16]. Inadequately
treated allergic disease also leads to a significant reduction in
economic productivity with €55 to €151 billion (US $60 to $164
billion) lost per annum in the European Union, according to a
2014 study [17].

Complementary and Alternative Medicine
Practitioners
When members of the Irish public search for guidance on the
web regarding allergic disease, they are faced with a large
volume of alternative testing approaches, often taking
precedence over results for rational services. This is rightly a
cause for concern. Previous studies in North America show that
91.5% of users will select a website from the first page and that
the likelihood of a user clicking a result on the third page is
1.1% [18]. The ease of access to non–evidence-based
information has the potential to promote costly practices and
to increase the pressure on an already burdened health system
through mismanagement of allergic diseases. There are countless
medical conditions that attract input from non–evidence-based
sources, but allergology has consistently shown itself to be an
area of particular interest among CAM practitioners. A study
of the websites of over 300 alternative health care providers
demonstrated that 85% of naturopaths offer diagnosis, treatment,
or efficacy for specifically treating allergic disease or sensitivity
[19]. Similarly, a 2018 study investigating the educational
quality of 300 food allergy YouTube videos showed that
alternative medicine providers were the most common source
of such content, with almost half of the videos depicting
non–IgE-mediated reactions and frequently recommending
controversial diagnostics [20]. In contrast to the word “allergy,”
which is frequently misappropriated by such websites, a recent
study of worldwide internet search results for “anaphylaxis”
showed that links to well-established, evidenced-based
information were far more often seen [21].

The Increasing Burden of Allergic Disease

Unmet Clinical Need in Allergic Disease

The incidence of allergic conditions in both developed and
developing countries has been increasing for over 50 years.
One-third of people in the United Kingdom are estimated to
suffer symptoms related to allergy at some stage during their
lives [2]. The use of the internet has also risen steadily over
recent generations, especially involving the investigation of
medical conditions on the web. Over 70% of internet users in
the United States have stated that they look on the web for health
information, with over three-quarters of these queries beginning
on a web-based search engine such as Google [14].

The internet has created a means of positively impacting the
lives of many individuals affected by allergies while
simultaneously decreasing the costs placed on the Irish health
service. However, these potential benefits rely on the availability
of accurate, evidence-based, and accessible resources that are
provided by experts in allergology. There is a wide variation in
the amount of allergologists working in different European
countries, with a mean of 1.81 specialists per 100,000
inhabitants [22]. Figures for Ireland are not directly comparable
as the country does not have a recognized training scheme for
allergy. With a rate of 0.14 immunologists (pediatric and adult)
per 100,000 citizens, who also have commitments to laboratory
work, immunodeficiency, and autoimmunity, the relative time
dedicated solely to allergy is assumed to be far below the
European average [23]. Given that allergy is not currently a
recognized medical specialty in Ireland, it should come as no
surprise that tertiary allergy referral centers make up a relatively
small proportion of localized web-based searches and that
services run by GPs are often seen. Much has been previously

The increase in demand for web-based information creates both
challenges and opportunities. Appropriate use of the internet
enables health services to positively affect the lives of many
people living with allergies. People who access health
information on the internet have been shown to be more likely
affected in their offline approach to health care [15], which in
turn impacts on the provision of health care services. Figures
on the extent of costs are difficult to obtain in Ireland; however,
allergic disease accounts for 6% of general practitioner (GP)
https://www.jmir.org/2020/5/e16763
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published on how best to alleviate the pressure on chronically
underresourced tertiary allergy departments [24]. A common
theme throughout these (predominantly UK-based) reports is
improved support and education of primary care physicians in
the field of allergy. Proposed interventions have included
development of a network of GPs with special interest in allergy
[25,26], a core allergy curriculum for all GPs [27], and better
training of nurses, pharmacists, and dieticians to enable them
to advise patients in the community [28].

Future Directions in Allergic Disease Management:
Investment in Information Technology Resources
Although these proposals are commendable and steps should
certainly be taken in their establishment, there can be no doubt
that these are long-term investments and change will be slow
to occur. There has also been growing interest in the use of
information technology (IT)–based interventions, such as
telemedicine assessments in adult allergy [29], app-based
monitoring of allergic rhinitis [30], and a pilot program of email
communication between allergists and nonspecialists for new
referrals to allergy clinics [31], with further prospective studies
required. Innovative and accessible approaches to delivering
allergy services are required in the setting of an inadequately
resourced system, where the lack of timely care for patients has
undoubtedly contributed to people seeking out alternative
practitioners. There is an undeniable need for increased support
and funding for dedicated allergy services currently in operation
in Ireland. However, to create a meaningful impact on patients’
health-seeking behaviors, we need a parallel investment in IT
services currently in use by the Irish health service.
In 2019, the information and communication technology capital
allocation for the Irish health service was €85 million (US $92
million), making up approximately 0.5% of the total health care
budget of over €16 billion (US $17 billion) [32]. The Health
Service Executive (HSE) website was given a radical overhaul
in 2013, which included development of a web-based database
of over 600 health conditions and treatments. This database
(entitled Health A-Z) contains useful information on the
diagnosis and management of allergy and highlights the
existence of alternative testing approaches, unambiguously
describing them as unproven, unreliable, and best avoided by
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the public [33]. The content for this sizeable information
resource was provided to the HSE completely free of charge
from the NHS Choices website in the United Kingdom. Details
on the volume of internet traffic to the HSE Health A-Z are not
readily accessible to the public on the web. In our subsearch
results for Dublin in 2019 (for “allergy test,” “food allergy,”
and “food intolerance”), the HSE website never featured within
the top 5 results. The question of cost efficacy and suboptimal
internet traffic is certainly an issue that has been raised regarding
the prototypic NHS Choices website in the past. A report
published several years after its launch evaluated the NHS
Choices website against the average website of a US company
at the time (with a similar volume of monthly visitors) and found
that the UK Department of Health was spending nearly four
times more on site management, hosting costs, and development
than their counterparts [34]. The downstream effect of this was
the NHS entering a partnership with a digital marketing agency
in 2012, which was specializing in analysis of consumer
behaviors. This led to a significant improvement in their volume
of web-based traffic [35]. The Irish health system, having saved
huge costs in the development of their web-based health
database, would undoubtedly benefit from external IT
consultancy to improve their reach and strengthen their
web-based presence. A public that is well informed and
empowered in matters of their own health is a worthy long-term
investment, and this applies to all areas of medicine, not solely
allergology.

Conclusions
This study provides a snapshot of the information obtained when
searching for information relating to allergy on the internet.
There is great potential to provide accurate and evidence-based
guidance to an increasing population, which would maximize
the appropriate use of allergy services in Ireland. Unfortunately,
this is not currently the case. Results for costly,
non–evidence-based services predominate when searching on
the web in Ireland, which differs relative to the United Kingdom
and United States. There is a great need to improve the provision
of allergy services in Ireland and to educate the Irish public on
allergic disease, and investment in local internet resources is
central to this endeavor.

Conflicts of Interest
None declared.

References
1.
2.
3.

4.
5.

Central Statistics Office. 2018 Aug. Information Society Statistics-Households, 2018 URL: https://www.cso.ie/en/
releasesandpublications/er/isshh/informationsocietystatistics-households2018/ [accessed 2019-07-30]
House of Lords. United Kingdom Parliament. 2006. Science and Technology Committee: Sixth Report of Session 2006-07
URL: https://publications.parliament.uk/pa/ld200607/ldselect/ldsctech/166/166ii.pdf [accessed 2019-07-30]
Irish Nutrition and Dietetics Institute. Food Allergies and Intolerances URL: https://www.indi.ie/
diseases,-allergies-and-medical-conditions/food-allergy-and-intolerance/383-food-allergies-and-intolerances-factsheet.html
[accessed 2019-07-30]
Irish Food Allergy Network. Food Allergy in Summary URL: http://ifan.ie/summary/ [accessed 2019-07-30]
Central Statistics Office. 2016 Nov. Irish Health Survey 2015 URL: https://www.cso.ie/en/releasesandpublications/ep/p-ihs/
irishhealthsurvey2015/ct/ [accessed 2020-02-10]

https://www.jmir.org/2020/5/e16763

XSL• FO
RenderX

J Med Internet Res 2020 | vol. 22 | iss. 5 | e16763 | p. 5
(page number not for citation purposes)

JOURNAL OF MEDICAL INTERNET RESEARCH
6.

7.
8.

9.
10.

11.
12.
13.
14.
15.

16.
17.

18.
19.

20.

21.
22.

23.

24.
25.
26.
27.
28.
29.

Muraro A, Werfel T, Hoffmann-Sommergruber K, Roberts G, Beyer K, Bindslev-Jensen C, EAACI Food Allergy and
Anaphylaxis Guidelines Group. EAACI food allergy and anaphylaxis guidelines: diagnosis and management of food allergy.
Allergy 2014 Aug;69(8):1008-1025. [doi: 10.1111/all.12429] [Medline: 24909706]
Irish Food Allergy Network. IFAN & IAAI Issue Statement on Allergy and Food Intolerance Testing URL: https://www.
indi.ie/health-professionals/690-ifan-iaai-issue-statement-on-allergy-and-food-intolerance-testing.html [accessed 2020-02-10]
Sampson HA, Aceves S, Bock SA, James J, Jones S, Lang D, Joint Task Force on Practice Parameters, Practice Parameter
Workgroup, et al. Food allergy: a practice parameter update-2014. J Allergy Clin Immunol 2014 Nov;134(5):1016-25.e43.
[doi: 10.1016/j.jaci.2014.05.013] [Medline: 25174862]
UK Advertising Standards Authority and Committee of Advertising Practice Executive. 2019 Feb 6. Health: Food Allergy
Testing URL: https://www.asa.org.uk/advice-online/health-food-allergy-testing.html [accessed 2019-07-30]
Kemppainen LM, Kemppainen TT, Reippainen JA, Salmenniemi ST, Vuolanto PH. Use of complementary and alternative
medicine in Europe: Health-related and sociodemographic determinants. Scand J Public Health 2018 Jun;46(4):448-455
[FREE Full text] [doi: 10.1177/1403494817733869] [Medline: 28975853]
Land MH, Wang J. Complementary and alternative medicine use among allergy practices: results of a nationwide survey
of allergists. J Allergy Clin Immunol Pract 2018;6(1):95-8.e3. [doi: 10.1016/j.jaip.2017.01.017] [Medline: 28351787]
Kelso JM. Unproven diagnostic tests for adverse reactions to foods. J Allergy Clin Immunol Pract 2018;6(2):362-365. [doi:
10.1016/j.jaip.2017.08.021] [Medline: 29524991]
Google Trends. Explore: allergy test URL: https://trends.google.com/trends/
explore?date=2009-01-01%202018-12-31&q=allergy%20test [accessed 2019-07-30]
Fox S, Duggan M. Pew Research Center. Washington, DC: Pew Internet and American Life Project; 2013 Jan 15. Health
Online 2013 URL: https://www.pewinternet.org/2013/01/15/health-online-2013/ [accessed 2019-08-01]
Rainie L, Fox S. Pew Research Center. Washington, DC: Pew Internet and American Life Project; 2000 Nov 26. The Online
Health Care Revolution URL: https://www.pewinternet.org/2000/11/26/the-online-health-care-revolution/ [accessed
2019-08-01]
Royal College of Physicians of London. Allergy: The Unmet Need. London: Royal College of Physicians of London; Jun
2003.
Zuberbier T, Lötvall J, Simoens S, Subramanian SV, Church MK. Economic burden of inadequate management of allergic
diseases in the European Union: a GA(2) LEN review. Allergy 2014 Oct;69(10):1275-1279. [doi: 10.1111/all.12470]
[Medline: 24965386]
Chitika Insights. 2013 Jun 7. The Value of Google Positioning URL: http://info.chitika.com/uploads/4/9/2/1/49215843/
chitikainsights-valueofgoogleresultspositioning.pdf [accessed 2019-08-06]
Murdoch B, Carr S, Caulfield T. Selling falsehoods? A cross-sectional study of Canadian naturopathy, homeopathy,
chiropractic and acupuncture clinic website claims relating to allergy and asthma. BMJ Open 2016 Dec 16;6(12):e014028
[FREE Full text] [doi: 10.1136/bmjopen-2016-014028] [Medline: 27986744]
Reddy K, Kearns M, Alvarez-Arango S, Carrillo-Martin I, Cuervo-Pardo N, Cuervo-Pardo L, et al. YouTube and food
allergy: An appraisal of the educational quality of information. Pediatr Allergy Immunol 2018 Jun;29(4):410-416. [doi:
10.1111/pai.12885] [Medline: 29512839]
Kornafeld A, Gonzalez-Estrada A, Dimov V. 'Googling' anaphylaxis. Curr Opin Allergy Clin Immunol 2019
Oct;19(5):432-438. [doi: 10.1097/ACI.0000000000000575] [Medline: 31369414]
Fyhrquist N, Werfel T, Bilò MB, Mülleneisen N, van Wijk RG. The roadmap for the Allergology specialty and allergy care
in Europe and adjacent countries. An EAACI position paper. Clin Transl Allergy 2019;9:3 [FREE Full text] [doi:
10.1186/s13601-019-0245-z] [Medline: 30697418]
Health Service Executive. Approved Consultant Establishment 30 September 2019 URL: https://www.hse.ie/eng/staff/
leadership-education-development/met/consultantapplications/rep1/consultant-establishment-as-at-30-september-2019.pdf
[accessed 2020-02-10]
Diwakar L, Cummins C, Lilford R, Roberts T. Systematic review of pathways for the delivery of allergy services. BMJ
Open 2017 Feb 7;7(2):e012647 [FREE Full text] [doi: 10.1136/bmjopen-2016-012647] [Medline: 28174222]
Levy ML, Walker S, Woods A, Sheikh A. Service evaluation of a UK primary care-based allergy clinic: quality improvement
report. Prim Care Respir J 2009 Dec;18(4):313-319 [FREE Full text] [doi: 10.4104/pcrj.2009.00042] [Medline: 19588053]
El-Shanawany IR, Wade C, Holloway JA. The impact of a General Practitioner-led community paediatric allergy clinic: a
service evaluation. Clin Exp Allergy 2019 May;49(5):690-700. [doi: 10.1111/cea.13375] [Medline: 30791174]
Royal College of Physicians. Allergy Services: Still Not Meeting the Unmet Need. London: Royal College of Physicians;
Jun 2010.
Ryan D, Levy M, Morris A, Sheikh A, Walker S. Management of allergic problems in primary care: time for a rethink?
Prim Care Respir J 2005 Aug;14(4):195-203 [FREE Full text] [doi: 10.1016/j.pcrj.2005.01.003] [Medline: 16701725]
Krishna MT, Knibb RC, Huissoon AP. Is there a role for telemedicine in adult allergy services? Clin Exp Allergy 2016
May;46(5):668-677. [doi: 10.1111/cea.12701] [Medline: 26742680]

https://www.jmir.org/2020/5/e16763

XSL• FO
RenderX

King et al

J Med Internet Res 2020 | vol. 22 | iss. 5 | e16763 | p. 6
(page number not for citation purposes)

JOURNAL OF MEDICAL INTERNET RESEARCH
30.

31.

32.
33.
34.
35.

King et al

Bousquet J, Schunemann HJ, Fonseca J, Samolinski B, Bachert C, Canonica GW, et al. MACVIA-ARIA Sentinel NetworK
for allergic rhinitis (MASK-rhinitis): the new generation guideline implementation. Allergy 2015 Nov;70(11):1372-1392.
[doi: 10.1111/all.12686] [Medline: 26148220]
Conlon NP, Abramovitch A, Murray G, O'Hanrahan A, Wallace D, Holohan K, et al. Allergy in Irish adults: a survey of
referrals and outcomes at a major centre. Ir J Med Sci 2015 Jun;184(2):349-352. [doi: 10.1007/s11845-014-1117-0] [Medline:
24744258]
Health Service Executive. National Service Plan 2019 URL: https://www.hse.ie/eng/services/publications/serviceplans/
national-service-plan-2019.pdf [accessed 2019-09-20]
Health Service Executive. Allergy, Food URL: https://www.hse.ie/eng/health/az/a/allergy,-food/causes-of-a-food-allergy.
html [accessed 2019-09-20]
UKFast. NHS Choices Website Costs More Than £27m A Year URL: https://www.ukfast.co.uk/hosting-news/
more-than-pound27m-spent-annually-on-nhs-choices-website.html [accessed 2019-09-20]
Hitwise. NHS Choices Gets Relevant, Agile, and Accessible with Hitwise URL: https://www.hitwise.com/en/2018/12/12/
case-study-nhs-choices/ [accessed 2019-09-20]

Abbreviations
CAM: complementary and alternative medicine
GP: general practitioner
HSE: Health Service Executive
IT: information technology
NHS: National Health Service

Edited by G Eysenbach; submitted 22.10.19; peer-reviewed by A Allam, D Ryan, D Dalan; comments to author 17.12.19; revised
version received 31.12.19; accepted 26.01.20; published 13.05.20
Please cite as:
King C, Judge C, Byrne A, Conlon N
Googling Allergy in Ireland: Content Analysis
J Med Internet Res 2020;22(5):e16763
URL: https://www.jmir.org/2020/5/e16763
doi: 10.2196/16763
PMID: 32401220

©Catherine King, Ciaran Judge, Aideen Byrne, Niall Conlon. Originally published in the Journal of Medical Internet Research
(http://www.jmir.org), 13.05.2020. This is an open-access article distributed under the terms of the Creative Commons Attribution
License (https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction in any
medium, provided the original work, first published in the Journal of Medical Internet Research, is properly cited. The complete
bibliographic information, a link to the original publication on http://www.jmir.org/, as well as this copyright and license information
must be included.

https://www.jmir.org/2020/5/e16763

XSL• FO
RenderX

J Med Internet Res 2020 | vol. 22 | iss. 5 | e16763 | p. 7
(page number not for citation purposes)

